contributes to the state sport
monopoly and concentrates the
market of symbolical violence

llya Kiriya
Ph.D., professor Department of media
Faculty of communications, media and design
National Research University Higher School of Economics (Moscow)



Aims of the paper

Main objective of the paper is to show how the power elite in Russia makes
organizational restrictions which allow to the State to use the sport as a part of
propagandistic and ideological apparatus.

From this point of view the sport and the media in contemporary Russia are linked
between them because are considered as a part of the same ideological machine and
are organized at the same way. From this point of view the State maintains the
monopoly on sport activities at the same manner than on media.

As a result the sport is not considered as a business (as well as media) but as an
apparatus of symbolical violence which implies the propagation of national glory and
patriotism which, as a consequence, became a form of the nationalism.

Some connections:




Theoretical review

Adorno and Horkheimer — any cultural practice in modern capitalism is not escapist. On
the contrary — it's so closely linked with consumerism and market driven economy that
such cultural practice contributes to reproduction of the capitalist social relations.

Althusser: sport is considered as a part of “ideological apparatus” and is related with such
ideologies as “individual competition, chauvinism, racism and sexism”.

Sport practices are strongly linked with a class and personal habitus of different class
members (Bourdieu). From this point of view sport trains a docile workforce, enhances
work discipline, and replicates all the features of advanced monopoly capitalism, such as
specialization, standardization, bureaucracy, quantification, and therefore alienation.

British cultural studies and capitalism research: against commodification, study of the
control (Williams, Murdock, Garnham)

Implications: we could analyze the industry of sport as a part of ideological industry
and to compare it with media




Russian model of media

concentration

* Media widely supporte'd the idea of TR e et
market economy and liberal market the great extend with
approach of reforms but was the first to granted money (not
demand economic preferences which earned money)
was granted.

« Media became tools controlled by big
oligarchic groups in order to earn
“ideological plus-value”

Media in mid 1990s
became an instrument of
political games

« State owned media (controlled directly or
indirectly by the state) are main
commercial media (concentrate a bigger Interchange between
share of the ad market) . state owned/private

owned media



Politico-oligarchic logics

» Closed privatization (in the television field and in field of political press
there was no open model of privatization: foreign capital was quasi
Inexistent).

« Drastically changed media ownership landscape in early 2000 was
caused by the change of political elite groups.

» Less personalized ownership
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Financial bakers

« Owner # Financial baker

« State+Gazprom = 20 national television channels
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Sport

 The model of ownership is quite similar:

Some soccer clubs are under control of local
authorities (at least 5 clubs of Russian premier league)

Some clubs are controlled by big state-owned
corporations (at least 4 clubs are under control of
Russian Railways, Gazprom, Taif and VTB)

Remaining clubs are under control of private loyal
oligarchs



Connections soccer-media-
telecom

Financial pole Media Telecom Soccer club Another sport
activities
Government of {.,_;
Mordovia A

Government of
Samara region

Government of
Rostov region

Government of
Krasnodar KYGAHb 24
region




Connections soccer-media-
telecom

Financial pole Media Telecom Soccer club Another sport
activities
Government of

Chechen

Republic

Sverdlovsk reg. EE==T

OAO 5K
Mineralnye %

Udobrenia

Government of pr==x
Tatarstan ’
Republic

Taif oil
company




Connections soccer-media-
telecom

Financial pole Media Telecom Soccer club Another sport

activities
e G |
Gazprom C_'J i3nroe CASTIPOM-MEAMA 4 Sy &
Russian
railways

VTB Group

Renova

Sogaz
insurance




Connections soccer-media-
telecom

Financial pole

Lukoil (Leonid M
Fedun)

Media

Telecom

Soccer club

Another sport
activities

Nafta Moskva
(Suleiman —
Kerimov)

Gazprominvest ﬁmanpun
(Alisher
Usmanov)

» lOTB

KommepcaHTs

Q@

MErahoH

Magnit
(Serguei
Galitski)

Oneksim
(Michail
Prokhorov)




Connections soccer-media-
telecom

Financial pole Media Telecom Soccer club Another sport

activities
Yevgeni Giner @ e

Ministry of
defence

Interros
(Vladimir
Potanin)




Saa li

Imsstsr Lot Maragerad { AHAER

] -

- Bask Bassbea

C=

r‘:rw...lo...u:m' N

1
(K

o

Waciend Mada Greaa

Cranesl REN-TY EEM L P . - ]

s gt

Famari AT
e

WO (amcdae] (1%} @
Bk Lmnliﬁ

.
F.
Fras Fioss Naadsy 38 2i%) [ Masras # 5TS Hedia gravp [13%)] ‘#:}

¥ e Ml #
P o

rhern e purke Bl () Sk

s s {3RECTH

5

U =)

Garsiorinsest
HUES
Hakings .

ESH Grasp tl_‘l ¥ |

R =

Pabrbuning vouws HP W

R e L LT T —

Hemspapes Bassre:

Racie Kammsnae: Fd iﬂi S =
Sarapact megacTe

U =

o @UTV
Chasred Toms [EI

Ehast Mg TV H

Chanasl iy 41%) I

Vides pormsii Eip Vo o5

ey ‘

R

o m

Michadl Prokharoy E

Grnmhsis group S THIECHN

TR I“’“'[‘-:b" il 2K

nRe cnases 1l PEK

= naiy PRI daily

AOC informaen sgeacy il ProBemsck e e

Arat Mapgarize :I'mﬁ.

S

K @)




Main results

Lot of state-owned sport companies: state Is
a biggest sport owner In Russia.

« Mixed capital of clubs: partially owned by
administrations of regions, partially
controlled by big industrial companies

» Telecommunication assets are considered as
a part of both production chain in media and
In sport that's why they are much more
present within sport owners



Rostov region administration V

Krasnodar region administration V Vv
Samara region administration V
Mordovia republic government Vv
Sverdlovsk region administration V
Alisher Usmanov Vv

Gazprom \Y \
Taif \Y
VTB \Y
Lukoil (Fedun) V
Magnit (Galitski) \%
RzD \Y

Renova V \%

Interros (Potanin) \Y,



Interests In field of constructiong

of sport infrastructure

« Majority of regions-owners of big soccer clubs
obtained the right to organize matches in WC 2018.
As a result — obtained state funding for construction
of stadiums.

« Most universal investors in field both of sport and
Infrastructure construction are state-owned
monopolies: VTB, RZD, Gazprom are concentrating
a wider range of sport activities than privately owned
companies.



(For) conclusion

 In a world media concentration history the period of
active connections between major sport clubs and
media companies ended 10 years ago (sport and
media conglomerates splited-out). Actually
professional soccer clubs are owned mainly by
focused on sport investors (such as Qatar sport
Investments)

« Seemingly in Russia non-commercial interests Iin
this field and high ideological value didn’t incited the
Industry to move forward to this model.



