AVRA Days Skolkovo

Virtual reality: storytelling for the
business world
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A story about storytelling
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Alinka zerwala sie, zorjentowawszy sie na-
gle, ze przecie dotad nie widziala nigdy kroli-
ka w kamizelce z zegarkiem, i zaciekawiona
pomknela w slad za nim po przez pole, do-
ganiajgc go wlasnie w chwili, gdy wsunal sie
do przestronnej jamy kroliczej pod plotem.

Alinka wsunela si¢ za nim, nie zastanawia-
jac sig nawet, W jaki sposéb wydobedzie sig
z powrotem.

Droga, po kiérej przebiegala, podobng by-
la do zwyklego tunelu, w pewnym jednakze
miejscu stala sig tak pochyla, ze zanim dziew-
czynka zdazyla sig opamietac, juz IBLZYR
ku jakiejs przepasci. :

Lecz widocznie przepasé nie bvle tak gle-
boka, jak si¢ W pierwszej chwili wydawalo, bo
Aliifiag, ruzgladajac sie, spostrzegla zaraz z brze-
gu poélki do ksigzek, gdzieniegdzie za$ wisialy
mapy i obrazy. W przejsciu udalo sie dziew-
czynce wyjac z jednej $pizarki stoik, opatrzo-
ny napisem: «Marmelada pomaranczowa, lecz
ku jej rozczarowaniu stoik byl pusty.

Wtym zaczela dalej spadac.

— Zlatywanie ze schodow jest niczym W po-
rownaniu z tym spadkiem — rzekla sama do
siebie — jakze odwazng okrzycza mnie w domu!

— Ale czy ten spadek nigdy sie nie skoni-
~2ud Na wielez to juz mil sig §puscitam? Najmniej

—_ 7 -
na jaki tysigc, dotrg chyba do samego $rodka
ziemi.

Jak widzimy, Alinka uczyta sie sig¢ wielu
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‘rzeczy i cho€ to nie byla pora wlasciwa, aby po-

pisywac si€ nabytemi wiadomosciami, jednakze
8 e s przypomnied isobies
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Storytelling takes many forms
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Visual Written
Audible Spoken
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Most stories are hybrids
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Video games Theatrical shows Films Presentations
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We’ve been telling stories for a long time
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Let’s get down to business
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VR/AR projects comprise one or more of five main areas
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Educate Strategise
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Build

Analyse

Deploy
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Enterprise VR/AR applications can be categorised as follows
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Training Design Contextualisation | Telepresence

PwC'’s Digital Services 16



'W‘a a

l-\ppreqate

\Vlotivat







L
!

hyssenkrupp Elevator Maintenance /

1 [F l‘ f

.
"
-
Image ©thy ssenkrupp

PwC’s Digital Services »




PwC’s Digital Services

Image © Teeside University

20



A story about a changing world

21



TR

_{ Techneloegical breakthroughs

PwC’s Digital SerVices

.

o ar

Photos by Eddie Kopp, Anna Dziubinska, Filipe Almeida,
Marcelo Novais, and Redd Angelo on Unsplash

Rapid urbanisation

Demographic and social
change

Climate change and resource
scarcity

Shift in global economic power
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VR and AR are two of the “essential eight” emerging technologies
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What can we expect from the future?
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VR and AR are ahead of every other emerging technology on the Hype Cycle

expectations
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Source: Gartner

All statements in this report attributable to Gartner represent
PwC'’s interpretation of data, research opinion or viewpoints
published as part of a syndicated subscription service by Gartrer,
Inc., and have not been reviewed by Gartner. Each Gartner
publication speaks as of its original publication date (and notas of
the date of this presentation). The opinions expressed in Gartner
publications are not representations of fact, and are subject to
change without notice.
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Industry growth for VR is expected to be strong
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$75 billion by 2021 :
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Thank you!

Jeremy Dalton
VR/AR Lead, PwC UK

X4 jeremy.dalton@pwc.com

in jeremydalton.info

@jeremycdalton
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