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A story about storytelling
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Cave drawings
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Image from history.com

Lascaux Caves – 13000 BC
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Stone writing

PwC’s Digital ServicesPwC’s Digital Services 4

Image from Yale University Library

Epic of Gilgamesh – 2000 BC
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Fables
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Aesop’s Fables – 600 BC

Image from Wikimedia
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Printed books
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Image from Wikimedia

Alice in Wonderland – 1865
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Paintings
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Starry Night – 1889
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Film
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Star Wars: The Empire Strikes Back – 1980
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Theatre
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Image © Effie

Phantom of the Opera – 1986



PwC’s Digital Services

Video games
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Skyrim – 2011

Image © Bethesda
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Storytelling takes many forms

Visual Written

Audible Spoken
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Abstract Explicit

Seen

Heard
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Most stories are hybrids
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Video games Theatrical shows Films Presentations
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We’ve been telling stories for a long time
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Let’s get down to business
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VR/AR projects comprise one or more of five main areas
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Educate Strategise Build DeployAnalyse
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Enterprise VR/AR applications can be categorised as follows
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Training Design Contextualisation Telepresence
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Image © Walmart
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Walmart operations training
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Image © Ford

Ford production line testing
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Image © thy ssenkrupp

thyssenkrupp Elevator Maintenance
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Image © Teeside University
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UK legal visualisation
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A story about a changing world
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Technological breakthroughs

Rapid urbanisation

Demographic and social 
change

Climate change and resource 
scarcity

Shif t in global economic power
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VR and AR are two of the “essential eight” emerging technologies
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What can we expect from the future?
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VR and AR are ahead of every other emerging technology on the Hype Cycle
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All statements in this report attributable to Gartner represent 
PwC’s interpretation of data, research opinion or viewpoints 

published as part of a syndicated subscription service by Gartner, 
Inc., and have not been reviewed by Gartner. Each Gartner 

publication speaks as of its original publication date (and not as of 
the date of  this presentation). The opinions expressed in Gartner 

publications are not representations of fact, and are subject to 
change without notice.

Source: Gartner
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Industry growth for VR is expected to be strong
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257m headsets 

being used in 2021 3

45% enterprise 

driven 2

$75 billion by 2021 1

$

Sources
1. Greenlight Insights
2. Goldman Sachs
3. PwC
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New communication methods

PwC’s Digital ServicesPwC’s Digital Services 27

Image © Facebook



PwC’s Digital Services

New digital interfaces
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New ways of learning
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New art forms
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New ways of sharing moments
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Photo by Patricia Prudente on Unsplash
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Thank you!

© 2017 PwC. All rights reserved. Not for further distribution without the permission of PwC. “PwC” refers to the network of member firms of 

PricewaterhouseCoopers International Limited (PwCIL), or, as the context requires, individual member firms of the PwC network. Each 
member firm is a separate legal entity and does not act as agent of PwCIL or any other member firm. PwCIL does not provide any services 
to clients. PwCIL is not responsible or liable for the acts or omissions of any of its member firms nor can it control the exercise of their 

professional judgment or bind them in any way. No member firm is responsible or liable for the acts or omissions of any other member firm 
nor can it control the exercise of another member firm’s professional judgment or bind another member firm or PwCIL in any way.

32

jeremydalton.info

@jeremycdalton

jeremy.dalton@pwc.com

Jeremy Dalton

VR/AR Lead, PwC UK


