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HepCI_IeKTI/IBa PblHKAa SJ1IEKTPOOHHbBIX KHUT

PocT B Ovpxanime
HEeCKOJ1bKO NeT



GLOBAL ENTERTAINMENT AND MEDIA OUTLOOK 2015-2019, PWC




EXEAHEBHAA AYAUTOPUA
MHTEPHETA B POCCUW



(TNS, 2016-06, TOPOAA 700+, 16-44)

INTERNET VS. TV
POCCMUSA 2016

OxBam aygumopuu KpynHeuwux
UHMEepPHemM-npPoeKmMoB U MEeNneKAHUNOB

0% om HaceneHus
Google § 88

fAingekc 87,2
B koHmakme 86
YouTube 7 82,7 |
Mail.ru 81,8 |
[epebili kKaHan _ 81,5
Poccus 1 § 19,4 |
cTC § 78,5
TNT 14,5

PEHTB § 69,1

UCTOYHUK: TNS, UOHb 2016 ', TOPOAA 700+, 16—44 AET



28%

[lons yitarenen aneKTPOHHbIX KHUT CPean NoCETUTENEN
KHVDKHBIX MarasnHoB Mocksbl (PKC, 2016)



0O 2014 TOAA ANA DNEKTPOHHBIX KHUT — CPEAHWUW NOKA3ATE/Ib MO AAHHBIM
JINTPEC U GOOGLE PLAY. UCTOYHUK: JAHHBIE MPOEKTA «KHUXHbIN PBIHOK
POCCWUWN 2010-2015», SKCNEPTHbLIN ONPOC: ABFYCT-CEHTABPb 2011—2016,
AHAITNTUKA - MOHUTOPUHT COCTOAHUA MOCKOBCKOTO KHNUNXHOIO PbIHKA

CPEAHAA UEHA HA KHUTY (B MOCKBE)

@ O6ymaxkHasa KHura 3AEKTPOHHAasl KHUra
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[ IDO3HO3 POCTa PO3HNYHOIO PbIHKA
SNEKTPOHHbIX KHUI B Poccumn (MH P)

O [lecCMUCTUYHBIN MPOrHO3
O ONTUMUCTUYHBIV NPOrHO3

12 800

O630p «ONEeKTPOHHOE KHUronsgaHme B Poccumn» (Accoupaumsa nHTepHeT-nagatenen, 2016)



2016 US Trade Book Unit Sales By Format
(ITradltionallv Published, .Amazon-lmprmt Published, and Il Indie Self-Published)
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CTPYKTYPHbIV COBUM

JXaHpoBaa nTepartypa
yXoauT B «LINdPY»

50% fiction (market share, UK, 2016)
/0% adult fiction (unit sales, US, 2016)



Market Share of Ebook Unit Sales by Publisher Type
32 month trend : February 2014 - October 2016
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Cammnaoart B CLLA
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2016 US Trade Book Unit Sales By Format
(-Traditionallv Publlshed .Amazon Imprmt Published, and lll Indie Self- Published)
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2016 US Online Unit Sales by Genre:
. % Digital vs % Non-Traditional

+ + Percentages by Genre of 2016 US Online Book Purchases of All Formats (print + book + Audiol
+ That Have Gone Digital and Non-Traditional (indie Self-Published Titles + Amazen Imprints)
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CTPYKTYPHbIV COBUM

Cammnanar:
Amazon vs CeTb

42% adult fiction (unit sales, US, 2016)



KH>XHbIV PbIHOK Poccum



A

KHXHbIV PbIHOK Poccumn, BKI1. SJIEKTPOHHbIE KHUTW



PbIHOK 3NEKTPOHHbLIX KHAM KTad



KHXKHBIV PbIHOK KTas



CTPYKTYpa POCCUNCKOro PbIHKA

Onunrononng
C TeHOEHLUNEN
K MOHOMOJINU



KOHUEHTPALUWA PbIHKA (2015)

XyaAo)KecTBeHHan YuebHasn
AUTEpatypa AUTEpatypa

JDKCMO+ACT [IpocBeliieHne



CTPYKTYypa POCCUNCKOIO PbIHKA
SNEKTPOHHbBIX KHAM

- OcTanbHble

OB6BbEM PO3HNYHOTO PbIHKA 3JIEKTPOHHbLIX KHAM
B Poccumn =2,7 mnpa P (2016)



ﬂ.IOOdDa

Bce oOCTaJlbHble CravaapTHbopm
n30aTesIbCTBa b
Poccuun \

Poccumnckme nsgatenbCcrtBa ¢ aCCOPTUMEHTOM
>1000 HanmeHoBaHu (2016)



pocba

Ridero

Bce oOCTaJlbHble CravaapTHbopm
n3narenbcTsa \/
Pocciunun ,

Poccumnckme nsgatenbCcrtBa ¢ aCCOPTUMEHTOM
>1000 HanmeHoBaHu (2016)



Ob6Lwee Yymcno noceweHnin
(ntonb 2017, B MNH, No gaHHbIM Similarweb)

lib.rus.ec

flibusta.is

HoBble (POPMBbI




PeryigatopHbIivi caBur

| lIpon3BOOHBIE MPON3BEOEHNA
OBOLLEeCTBEHHOE OOCTOAHME
CupoTCcKme npon3seneHs



VIHCTUTYLUMOHaU1bHBIV COBUT

VIHOekcaums

ApXBaLnS

Cratnctmka
Obpas3oBaHNE



CTPYKTYPHbIV COBUM

181%

PocT nocelweHmnm
nyosinyHbIX BMbmoTek CLLIA
(1990-2014)



CTPYKTYPHbIV COBUM

llocTyn:
OVONNOTEKN 1 NOoONNCKa

200 miH kHUrosblgad (OverDrive, US, 2016)
150 mnH KHUroeblgad (Kindle Unlimited, US, 2016)



CTPYKTYPHbIV COBUM

Open Access
N aKkageMn4yecKoe
KH/ron3gaHme

Budapest Open Access Initiative
Berlin Declaration on Open Access
Scholarly Publishing and Academic Resources Coalition
Open Access Scholarly Publishers Association



CTPYKTYPHbIV COBUM

AKaOoeMn4yeckKoe
KHUIroOM3gaHne: nepexon,

B Web 1 unmppy

substance.io

«computational» essays



TexHn4eckmm capur

Web Publication
Packaged Web Publication
EPUB4 = «npoduib» PWP

HepHoBuk WP n PWP: koHewn 2017
HepHoBrk EPUB4: Havasno 2018



EXHNYECKNI COBUI

Package (for offline/archival use)

_—

—_

Same Content
used in different states

\

/

Unpackage (for online use)




HoBble MHTEPMENCH

BUPTYaUIbHasaA peaslbHOCTb
JlononHeHHas peasibHOCTb
| onorpamus

HoloLens. Magic Leap. Facebook Spaces



Bragnmmp XapUTtoHOB
Accounauns NHTEPHET-N3OATENEN

BykmenT e Riderd o Griboedov
digitalbooks.blog

t.me/words_and_money
vharitonov@gmail.com



