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Hpuinckaa megua nHaycTpus

$29,4 mnpn — 06wt 06BHEM

mMegmapbiHka NHonu Ha
koHeu 2024 ropa

CornacHo otyety FICCI-EY unguiickunin cektop MGE B
2024 ropy BHéc 0,73% B BBl cTpaHbI.
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Tenesnperue VS undposbie Meama

Share of Major Industry Segments 2023 Share of Major Industry Segments 2026P

= Television = Television

= Digital media . : = Digital media
Print ) . Print

= Online gaming 24.9% = Online gaming

Filmed entertainment Filmed entertainment

Animation and VFX Animation and VFX

= | jve events m | jve events

= Out of Home media = Qut of Home media

= Radio = Radio

n i .
Music = Music

+ 2023 rop — TenesuaeHne SOMUHUPYIOLWMIA CErMeHT Ha pbiHke 1 cocTaenseT 30% (okono 891 MunnnoHoB 3puTeneit No AaHHbIM
CoseTta no uccnegosaHuio aygutopum sewanuns (BARC))

+ 2024 rof — NMAMPYIOLWYIO MO3ULMIO 3aHAM CErMEHT LMdPOoBLIX Meaua

+ 2026 rogn — okoHuYaTesNbHbIN Nepexo NepBeHCTBa K LMPPOBLIM Meana
WNcTounuk: India Brand Equity Foundation
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IV.
Smartphone users reached Consequently, consumption of

562 million in 2024 content on (@and reach of) online
platforms has increased
significantly

Smartphones vs. large screens in India Comparison of TV and online reach

538 547 562
503 803 7
448 20 7T 766 754
46 485 51 52 52
176 178 180 186 190 I I I I I

2020 2021 2022 2023 2024 2020 2021 2022 2023 2024

» Smartphones mLarge screens » Total online audience  m Television viewers

EY estimates based on Comscore, Ericsson and TRAI data | Millions | Comscore, EY estimates
Screens in millions
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Lindposunsaums

* PocT uncna nonbsoBatenen cetm MHTEPHeT

*[ToBCEMeCTHbIN BOCTYN K BBICOKOCKOPOCTHOMY MHTEPHETY

- OOT (Over-The-Top) — 6eHeduULMapbl LMPOBU3ALUN
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OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES

NOTE: NOT COMPARABLE

TOTAL
POPULATION

1.46

BILLION

EAR-ON-YEAR CHANGE

+0.9%

+13 MILLION

URBANISATION

37.1%

CELLULAR MOBILE
CONNECTIONS

1.12

BILLION

YEAR-ON-YEAR CHANGE

-0.1%

-1.3 MILLION

TOTAL vs. POPULATION

76.6%

INTERNET
USERS

(N
Y

806

MILLION

YEAR-ON-YEAR CHANGE

+6.5%

+49 MILLION

TOTAL vs. POPULATION

55.3%

ACTIVE SOCIAL
MEDIA USERS

491

MILLION

YEAR-ON-YEAR CHANGE

+6.3%

+29 MILLION

TOTAL vs. POPULATION

33.7%
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Industry Size of Emerging Segments (US$ billion)

Lindposas koHBepreHums

OCHOBHbIe A3bIKU LLTATOB
| Kawwmnpu | N TeppuTopuin VIHoum
WHdporpachmka:  SPUTNIKIPOGROM.COM
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Jlokanmnsaumnsa KOHTEeHTa

Statistics of newspapers in India:

Newspaper Circulation
Dainik Jagran Hindi 16631000
Dainik Bhaskar indi 13830000
Malayali Manorama 8803000
Daily Thanti Tamil 8283000
Rajasthan Patrika indi 7905000

Amar Ujala indi 7808000
The Times of India i 7590000

Matrubhumi Malayalam 6020000
Lokmat Marathi 5887000
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Figure 3: Total global E&M revenue in 2028 (INR thousand crore) and CAGR (%) for 2023-28
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KnHomnHpycTpus

- PacwupeHne megma-nHpacTpyKTypbl

- Ha 40-60% pewesne, yeM Ha 3anage

- Okono 260 000 kBanMdumLMpoOBaHHbIX
crneumanmcToB
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Indian Cinema

BOLLYWOOD VS. HOLLYWOOD

Assamese Film y FILM S

l 013 A PRODUCED'_”M oo 739
36m1 Herets 6bﬂ

Sl SO
SELN _$ 51bil.

GROWTH RATE

. F : AVG. PRODUCTION T
;;_Hwn ) ; , $10 mll o COST PER FILM K2y $47 mll -

% AVG MARKETING
*Mumbai is hom major film industries, Boll d and
b e et 500,000 EMETI $213mil

*Highest Grossing Indian film(Worldwide)- Dangal (Bollywood) I 'N : " 4 _ t 2002
*Highest Grossing Indian Film (Domestic)-Bahubali 2 (Tollywood/ atma " ["')l]Uf ion, 2001 ES '"”m’ o

Telegu) Data: Mation Picture Association of America, PANC, FICCI, BW estimates
*Most Expensive Indian film - 2.0(Kollywood/Tamil)

*Most National Film Award for best film - Bengali (22), Hindi
(14)Malayalam(13)
*Oscar Winners from India - Satyjait Ray-Director (Bengali),
AR Rahman - Music Composer (Tamil),
Gulzar-Lyricist(Punjabi)

Created with MapChart app

12.6% ANNUAL %
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India v
HauvoHanbHble 0ocobeHHOCTH 2025 ropuion: 1,403,869,524
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S1sbikoBOE pasHoobpasme NHonu

- [evyaTHasa npecca BbIXOAUT Ha 22
PEernMoHasnbHbIX A3blKaxX

- TeneBnpoeHune sewaet Ha 10 a3bikax
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RAMOI]T'

GROUP

ZEE Entertainment Enterprises Ltd

B 1990-x nepBbiM Havyan BewaTb Ha XUHAM MNepeHsnu onbiT ZEE TV
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[ocynapcTBeHHas nopaepiKka

C 74%

no100% $11,56...

[paBUTENLCTBO YBENNYMMO NUMUT Mpwutok MNN B cekTop nHpopmaumm

MMNU (Mpsambix NHocTpaHHbIX v BewaHus c anpensa 2000 ropa oo
NHeecTunumin) nekabpsa 2024 ropa

20% ..

CkopocTb pocTa nHgyctpun CMA n
pa3eneyeHui B IHomm
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[ocynapcTBeHHas nogaep)xka KUHOUHAYCTPUU

HauunoHnanbHas kopnopaums no

passuTuio kuHomHayctTpum (NFDC)

Llenb: nopaep)xka BbICOKOKa4€CTBEHHOIO
MHONNCKOIo KMHO, B TOM YUC/e ero
dUMHaHCHMpOBaHME M pacnpOCTPaHeHne

®PoHa NpoOBUXEeHUS GUNbMOB
Llenb: npoasumkeHne eunbMoB Ha
MEXAYyHapOOHOM apeHe

[TpaBMTENbCTBO TakKe 06BABUIO, YTO paboTaeT
Hap, co3jaHnem HaunoHanbHoro LeHTpa
nepeposoro onbita ana AVGC (aHumMauus,
BU3yasibHble 3PPeKTbl, UrPbl U KOMUKCHI)

NcTouHuk: IBEF
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YKkpenneHue cyBepeHuTeTa

MWHUCTEPCTBO NEKTPOHUKN U MHPOPMALIMOHHbIX
TexHonorn, NnpaeutenscTea VHaum, ccoinasics Ha cBow
MOJIHOMOYMS B COOTBETCTBMM C pa3genom 69A 3akoHa
06 MHPOPMALIMOHHBIX TEXHONOTUSAX, OFNIACUIIO C
COOTBETCTBYIOLMMM NONOXKEHUSMU NPaBUI
MHPOpPMaLMOHHBIX TexHonoruii (Mpoueaypa v
rapaHTUmM 0na 6N1OKMPOBKM JOCTyrNa OOLWEeCTBEHHOCTH
K uHpopmauum) 2009 roga v ¢ y4eToM BO3HMKAIOLLETO
XapakTepa yrpos, pewuno 3abnokuposats 118
MOBUbHBIX MPUTOXEHWNK, MOCKOSbKY B CBA3M C Y4ETOM
MMeloLencs MHPOpPMaLMM OHU 3aHMMAIOTCS
LEeSTENbHOCTbIO, KOTOPasi HAHOCUT ylepb
CcyBepeHUTETY 1 LenoctHocTu NHaoum, sawmte NHaoun,
rocynapCcTBeHHOM 6e30MacHOCTU U ObLLECTBEHHOMY

NOPSIAKY.

TikTok
Shareit

Kwai

UC Browser
Baidu map
Shein

Clash of Kings

0 N; b DN -

9. Helo
10.Likee

11.YouCam makeup

12.Mi Community
13.CM Browers
14.Virus Cleaner
15.APUS Browser
16.ROMWE
17.Club Factory
18.Newsdog
19.Beutry Plus
20.WeChat
21.UC News
22.QQ Mail
23.Weibo

24. Xender
25.QQ Music
26.QQ Newsfeed
27.Bigo Live

28. SelfieCity
29.Mail Master
30.Parallel Space

DU battery saver

31.Mi Video Call — Xiaomi
32.WeSync

33.ES File Explorer

34.Viva Video — QU Video Inc
35.Meitu

36.Vigo Video

37.New Video Status

38.DU Recorder

39.Vault- Hide

40.Cache Cleaner DU App studio
41.DU Cleaner

42.DU Browser

43.Hago Play With New Friends
44 .Cam Scanner

45.Clean Master — Cheetah Mobile
46.Wonder Camera

47.Photo Wonder

48.QQ Player

49.We Meet

50. Sweet Selfie

51.Baidu Translate

52.Vmate

53.QQ International

54.QQ Security Center

55.QQ Launcher

56.U Video

57.V fly Status Video

58.Mobile Legends

59.DU Privacy
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HauunoHanbHble NpUNOXKeEHUS

* 3anpeT NPUIOXKEHUIM 3anyCcTUN npouecc
CcO34aHNsa HauMOHaNbHbIX CEPBUCOB
* PocT pblHKa MHTEpHET-peknaMbl

DYTe

CM .
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BbizoBbl
While TV households have grown, pay TV has fallen

Mopoenb nognuckum

MNoTpebuTenbckasa 6asa co cpegHeM U HU3KUM 2017 — 2019 R o 2023 2024

YPOBHEM 0OX0Aa YyBCTBUTENbHA K LIEHE
Pay TV 152 151 153 131 120 118 ksl

Free TV 31 36 39 40 45 45 49
Total linear TV
Connected TV

Total TV households

Total Indian households

TV dark homes
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BuiBObI

* Ihpnnckmin MeanapblHOK YCTOMYMB K BMELLaTeNbCTBY
KPYMHbIX rNobanbHbIX MFPOKOB

- [Npouecc pernobanusauuu gan TONYOK PasBUTUIO

- Jlokanusaums n permoHannsaumnsa cogemcTeoBana pocTy

- 'Hpmsa coxpaHaeT MHGOPMaLMOHHbBIV CyBEepeHUTET
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